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Blogs, networking sites, and other examples of the social web provide businesses with a
largely untapped marketing channel for products and services. But how do you take advantage
of them? With The New Community Rules, you'll understand how social web technologies
work, and learn the most practical and effective ways to reach people who frequent these
sites.Written by an expert in social media and viral marketing, this book cuts through the hype
and jargon to give you intelligent advice and strategies for positioning your business on the
social web, with case studies that show how other companies have used this approach.The
New Community Rules will help you:Explore blogging and microblogging, and find out how to
use applications such as Twitter to create brand awarenessLearn the art of conversation
marketing, and how social media thrives on honesty and transparencyManage and enhance
your online reputation through the social webTap into the increasingly influential video and
podcasting marketDiscover which tactics work -- and which don't -- by learning about what
other marketers have triedMany consumers today use the Web as a voice. The New
Community Rules demonstrates how you can join the conversation, contribute to the
community, and bring people to your product or service.
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Deni Kasrel, “An Insider Shows You How To Make The Most Of Social Media Marketing. I have
read a good number of books on social media and this is one of the better ones when it comes
to combining nuts and bolts with insight based on real in-depth experience. Weinberg is a
steeped in social media -- it's what she does for a living, 24/7 -- and it shows. Even if you're
into social media there's likely something you can learn here.Discussion of blogs, Twitter,
Facebook, MySpace, videos and podcasts are to be expected in a book of this title, though
Weinberg's perceptions are cut above the rest. She really gets this stuff and knows how to
work the different platforms to achieve desired goals.The true added value of this text comes
from her attention to topics that are somewhat under the radar. She delves deep into
bookmarking services (StumbleUpon, delicious, etc.) social news sites (digg, reddit, sphinn,
and many more) Mahalo, and other aspects that are not as readily recognized or understood,
but can provide the means to supercharge your social media efforts.Including case studies to
illuminate certain points, Weinberg covers a tremendous amount of ground. She makes the
point that "social media marketing is a comprehensive effort," and the same goes for this book.”

Richman Amitai, “A must-read for almost anyone interested in marketing via social media. The
New Community Rules: Marketing on the Social Web is an excellent book - written well,
enjoyable, and informative. Who is it for? In my opinion this book is mandatory reading for
people interested in promoting a company, product, or service using social media sites/
networks. It would also be interesting for the novice who wants to learn more about how
facebook, twitter, blogs, etc. are used as well as combining various media effectively.I consider
myself at an "intermediate" level in understanding social media: I use facebook, linkedin,
twitter, am internet savvy, etc. However I knew there were gaps in my knowledge and that I
could learn a lot more. This book was revolutionary for me as I've gained a whole new
perspective on social media and look forward to applying it in the future. Only the most
advanced social media 'freaks' who are plugged into all the networks already can take a pass
on the book, although I'm sure reading this book would also give the 'power-user' a few good
ideas to try.”

elyselorraine, “An Overview of Social Media Marketing. Tamar Weinberg, author of The New
Community Rules: Marketing on the Social Web, knows her subject matter. Her experience is
evident from the examples she provides in her very solid book, as well as from her extensive
LinkedIn resume. In fact, several of the prominent social media companies Weinberg mentions
in her book have employed her for social media consulting. What might be a little exaggerated
is Weinberg's years of experience "online" or involvement in "social" as listed in the "About Me"
section of her blog, Techipedia.com. I assume she is under 30 based on when she lists
receiving her undergraduate degree, but she touts being involved in "online" since the early
90s and dabbling in "social" for 15 years. This overcompensation falls flat, especially since
society already considers social media marketing a young professional's game.Despite some
of the biographical filler, Weinberg's skill in the social media marketing space speaks for itself.
As a full-time search engine marketing specialist, I've always felt very connected with online
marketing tools. In The New Community Rules, Weinberg proves to me that social media
marketing is entirely its own beast.The New Community Rules offers a detailed overview of
99% of the key social communities marketers should engage with in order to achieve a better
connection with their audience, provide unique content relating to their products and services



and experiment with viral strategies. I say 99% because the players in the social space are
constantly in flux. Weinberg provides both anecdotal and case-related examples that span from
very small companies with virtually no marketing budget (BlendTec's $50 viral video campaign
success) to large companies that can afford higher priced marketing strategies (JetBlue's
reputation management strategy with full page online ads and a public apology on
YouTube).Weinberg's recommendations on how to develop goals for social marketing
strategies (the SMART system: specific, measurable, attainable, realistic and timely) and how
to appropriately engage with each of the online communities she lists are tactical, easy to
follow and effective. She covers social media marketing that one would expect, like blogging
platforms, micro-blogging sites like Twitter and traditional social networks (Facebook,
MySpace, LinkedIn and more niche sites). But she also reveals some interesting social media
areas for marketing that one might not expect, like social bookmarking, social news sites,
photo sharing sites and podcasts. Though some of her connections between these more
unusual tools and marketing are a little weak, she gets the reader thinking about all the
possibilities the social space holds.My main takeaways from this book are that marketers need
to have altruistic motives and invest considerable time on social. If you blatantly try to "sell" to
users in this space, you won't be successful and get the engagement you want from your
audience. Also, social is a real-time space. If you're not regularly having conversations with
your audience and presenting unique content to them, you'll be forgotten.The New Community
Rules would be a great book for a person just starting out with social media for business use.
Though it does provide a few advanced strategies, the nature of the book is an overview of all
the social spaces in which a marketer could engage with his or her audience.”

Dr. Bob Brooks Ph.d, “THE NEW COMMUN ITY RULES: MARKETING ON THE SOCIAL
WEB. At last a comprehensive text book that brings eMarketing bang up to date with respect of
social media.Weinberg has produced an excellent reference book for students and
practitioners alike and should be essential reading.As the world chief examiner in Marketing
and Public Relations for the London Chamber of Commerce International
QualificationsExamination Board - I will be adding this text to the recommended reading list for
both subjects.  Prof. R. Brooks  Ph.d.”

A. Peel, “A real shift in the way to think about marketing. This is not a fad it's the way marketing
will have to be done in the future. The book is an excellent introduction on how to carry out
social web marketing according to the new rules.”
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The book by Tamar Weinberg has a rating of  5 out of 4.3. 40 people have provided feedback.
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